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Confidentiality	
  	
  
This document contains information that is available only to BNC SalesData subscribers and contributors. 
It is made available for your internal use only. If you have questions about public disclosure of this report, 
please contact media@booknetcanada.ca. 

	
  
Introduction	
  
Congratulations, one of your books has been nominated for a literary award! Along with national 
recognition comes increased orders and sales numbers. How can you predict when your books will start 
flying off the shelves? When should you reprint? What if your book wins? 
 
BNC Research’s literary award studies help Canadian publishers stay on top of the game and avoid any 
surprises. By looking at sales data from previous years, we can better predict potential sales and order 
spikes, giving you the data you need to ensure you have enough copies in the warehouse and on 
booksellers’ shelves. 
 
Based on our research, the Scotiabank Giller Prize is the Canadian literary award with the biggest impact 
on book sales. To get a sense of what to expect during the award season, and to help nominees with stock 
and demand planning, we’ve created a trend analysis of last year’s shortlist and winner, as well as a 
comparison in sales and stock position of all the winners between 2011 and 2016.  
 
This study includes:  

§   Week-over-week comparison of volume sold for all nominees 
§   Stock position by week – How many units were on hand during the Giller season? 
§   On-order position by week – When do orders rise and fall, and by how much? 

 
The first section of this study compares the 2016 Scotiabank Giller Prize shortlisted titles by volume sold 
and includes a look at the overall fiction market sales during this time. The comparison by volume sold 
helps us understand how the award affects consumer behavior, and how it relates to the rise and fall of the 
fiction market as a whole. 
 
Next, we look at the 2016 shortlisted titles individually, showing volume sold, units on hand (OH), and 
units on order (OO) throughout the Scotiabank Giller Prize timeline. This shows us the retail demand and 
how retailers are predicting sales, especially during the holiday season. 
 
Finally, the year-over-year comparison looks at the Giller winners from 2011 to 2016, showing the impact 
of the award over time and noting similarities and special cases. The volume-sold comparison shows how 
the award is reaching readers, on-hand numbers show how retailers are predicting sales, and on-order 
information shows the retail demand.  
	
  
Note:  

§   All dates used in the graphs represent week-ending dates.  
§   BNC calculates percent change based on average units sold three weeks prior to shortlist and 

winner announcements compared to units sold in the week following each announcement. These 
calculations are dependent on a given title’s availability in the market.   
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Caveats	
  	
  
Based on publisher feedback, we estimate that BNC SalesData represents 85% of physical book industry 
sales in Canada. Certain retail categories are not completely covered by our retail panel, and this should 
be noted in any interpretation of these results, as the effect of certain awards may not be fully captured in 
our data. These retail categories include: 
 

§   Independent bookstores: BNC SalesData includes most major independent bookstores, and 
many smaller ones but not all, any of which could be actively promoting an award winner. It also 
does not capture some specialty independent bookstores where a genre- or subject-specific award 
may have more impact. However, we are able to detect even the slightest variation in sales in our 
independent panel, so we are confident that sales changes in the independent market are well 
represented. 

§   K–12 and higher-education sales: Our panel does not include direct institutional sales to schools 
or college/university textbook sales.  

 
New booksellers have begun contributing to BNC SalesData since our first literary awards study, 
conducted in October 2006. Some changes seen in year-over-year sales figures may be due to the 
increased number of stores reporting sales, rather than a true increase in overall sales. 
 
At this time, ebook sales are not represented in BNC’s data. Therefore, all numbers in this report 
refer to print books only. 
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The	
  Scotiabank	
  Giller	
  Prize	
  2016	
  
	
  
Volume	
  Sold	
  for	
  All	
  Shortlist	
  Titles	
  and	
  Winner	
  
 
 

	
  
To demonstrate the impact that the Scotiabank Giller Prize has on Canadian sales, the following figures 
represent the average percent change in unit sales that occurs after the shortlist and winner 
announcements.	
  
 
Shortlist announcement (Sept. 26, 2016):  

Shortlist titles experienced an average percent change in units sold of 426% after the shortlist 
announcement. Undeniably, just being nominated has an immediate impact on sales.  
 

Winner announcement (Nov. 7, 2016):  

Nominees experienced an average percent change of -12%, whereas the winning title experienced a sales 
increase of 359% after the winner announcement. After winning, Do No Say We Have Nothing continued 
to see solid sales during the holiday season and peaked the week before Christmas, suggesting that the 
Giller Prize positively influences consumer behaviour for the winning title during the holiday season.   
 	
  

4 11 18 25 2 9 16 23 30 6 13 20 27 4 11 18 25 1

September October November December January

13	Ways	of	Looking	at	a	Fat	Girl 31 78 107 115 542 1,343 181 285 249 282 405 287 255 267 335 393 438 252

Yiddish	for	Pirates 19 26 21 27 127 163 452 248 375 370 558 348 437 389 615 806 886 237

The	Wonder 2 232 788 1,470 2,050 1,539 1,197 1,296 1,042 1,109 1,180 704 2,488 1,441 1,338 1,889 2,718 1,765

The	Party	Wall 6 15 14 32 146 97 86 124 126 116 185 106 57 126 140 196 242 39

Do	Not	Say	We	Have	Nothing 52 92 395 185 470 583 595 622 1,496 1,195 3,441 5,066 4,629 5,610 6,687 8,091 10,317 3,405

The	Best	Kind	of	People 335 313 610 714 2,041 1,255 1,071 1,036 2,320 1,580 1,510 1,315 1,396 1,688 2,428 2,734 3,556 1,181

Fiction	Market	2016 286,652 237,772 245,351 239,848 251,522 255,207 214,313 238,518 261,527 271,471 255,000 251,964 284,245 323,640 369,461 440,929 579,840 243,962
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13	Ways	of	Looking	at	a	Fat	Girl Yiddish	for	Pirates The	Wonder The	Party	Wall

Do	Not	Say	We	Have	Nothing The	Best	Kind	of	People Fiction	Market	2016

Shortlist

Winner

Christmas

Organized	
  by	
  Scotiabank	
  
Nominations	
  announced:	
  Sept.	
  26,	
  2016	
  
Winners	
  announced:	
  Nov.	
  7,	
  2016	
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Nominee	
  
	
   	
   	
   	
   	
  

Mona	
  Awad’s	
  13	
  Ways	
  of	
  
Looking	
  at	
  a	
  Fat	
  Girl	
  
 
Sales	
  vs.	
  On	
  Hand	
  vs.	
  On	
  Order	
  
	
  
	
  

	
  

	
  
	
  
	
  
 	
  

4 11 18 25 2 9 16 23 30 6 13 20 27 4 11 18 25 1
September October November December January

Unit	Sales 31 78 107 115 542 1,343 181 285 249 282 405 287 255 267 335 393 438 252

OH 949 881 1,334 1,615 1,339 5,036 5,020 4,878 4,587 4,334 3,977 3,705 3,539 3,316 2,998 2,822 2,340 2,093

OO 56 102 275 18 198 186 111 36 33 33 23 43 68 50 33 52 11 6
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Penguin	
  Canada	
  
Trade	
  Paperback	
  
9780143194798	
  	
  

$20.00	
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Nominee	
  
	
  	
  

Gary	
  Barwin’s	
  Yiddish	
  for	
  Pirates	
  
 
 
Sales	
  vs.	
  On	
  Hand	
  vs.	
  On	
  Order	
  

•   Combined	
  HT	
  and	
  TP	
  ISBNs	
  
 

 

	
  

	
  
 

	
  
	
  
 	
  

4 11 18 25 2 9 16 23 30 6 13 20 27 4 11 18 25 1
September October November December January

Unit	Sales 19 26 21 27 127 163 452 248 375 370 558 348 437 389 615 806 886 237

OH 450 427 407 409 432 475 5,424 4,512 5,097 4,840 4,508 4,334 4,058 3,763 3,308 3,005 2,092 1,931

OO 32 148 197 217 313 406 541 143 139 155 166 71 177 171 145 181 115 107
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  Random	
  House	
  Canada	
  
Hardcover	
  Trade	
  	
  
9780345815514	
  	
  

$32.00	
  
Trade	
  Paperback	
  
	
  9780345815521	
  

$21.00	
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Nominee	
  
 

Emma	
  Donoghue’s	
  The	
  Wonder	
  
	
  
	
  
Sales	
  vs.	
  On	
  Hand	
  vs.	
  On	
  Order	
  
	
  
	
  

	
  
 
 
 
 
 

	
  
 	
  

4 11 18 25 2 9 16 23 30 6 13 20 27 4 11 18 25 1
September October November December January

Unit	Sales 2 232 788 1,470 2,050 1,539 1,197 1,296 1,042 1,109 1,180 704 2,488 1,441 1,338 1,889 2,718 1,765

OH 18 11 6,875 9,302 8,350 8,370 7,928 7,165 10,209 23,244 22,855 21,877 19,834 18,917 18,087 17,347 14,388 12,760

OO 3,655 3,439 252 1,018 403 773 1,952 7,883 10,153 124 133 50 156 67 87 62 24 43
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HarperCollins	
  Publishers	
  
Hardcover	
  Trade	
  
9781443450027	
  

$32.99	
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Nominee	
  	
  
 

Catherine	
  Leroux’s	
  The	
  Party	
  Wall	
  
 
 
Translated	
  by	
  Lazer	
  Lederhendler	
  
Sales	
  vs.	
  On	
  Hand	
  vs.	
  On	
  Order	
  
	
  
	
  

	
  
 
 
 
 

 	
  

4 11 18 25 2 9 16 23 30 6 13 20 27 4 11 18 25 1
September October November December January

Unit	Sales 6 15 14 32 146 97 86 124 126 116 185 106 57 126 140 196 242 39

OH 199 203 217 402 510 4,992 5,056 5,009 4,951 4,888 4,739 4,633 4,606 4,531 4,401 4,353 4,098 4,078

OO 37 102 278 54 188 169 109 78 44 21 15 5 10 10 11 10 5 5
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Biblioasis	
  
Trade	
  Paperback	
  
9781771960762	
  

$19.95	
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Nominee	
  	
  
 

Zoe	
  Whittall’s	
  The	
  Best	
  Kind	
  of	
  People	
  
	
  
	
  
Sales	
  vs.	
  On	
  Hand	
  vs.	
  On	
  Order	
  
	
  
	
  
	
  

	
  
 
 

 	
  

4 11 18 25 2 9 16 23 30 6 13 20 27 4 11 18 25 1
September October November December January

Unit	Sales 335 313 610 714 2,041 1,255 1,071 1,036 2,320 1,580 1,510 1,315 1,396 1,688 2,428 2,734 3,556 1,181

OH 1,633 1,467 8,962 8,386 22,779 21,981 21,139 20,048 16,867 15,370 13,753 12,920 11,212 13,272 10,403 7,809 3,222 2,196

OO 141 152 316 22,316 394 313 219 189 147 42 191 127 4,431 158 108 143 453 187
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House	
  of	
  Anansi	
  
Trade	
  Paperback	
  
9781770899421	
  

$22.95	
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Winner	
   	
  
 

Madeleine	
  Thien’s	
  Do	
  Not	
  Say	
  We	
  
Have	
  Nothing	
  	
  
 
 
Sales	
  vs.	
  On	
  Hand	
  vs.	
  On	
  Order	
  
 
 

 
 
 
In addition to being shortlisted for the Giller, Madeleine Thien’s Do Not Say We Have Nothing won the 
2016 Governor General’s Literary Award for Fiction on Oct. 25, 2016.  

	
  
	
   	
  

4 11 18 25 2 9 16 23 30 6 13 20 27 4 11 18 25 1
September October November December January

Unit	Sales 52 92 395 185 470 583 595 622 1,496 1,195 3,441 5,066 4,629 5,610 6,687 8,091 10,317 3,405

OH 985 975 683 999 945 1,114 6,138 8,537 8,203 7,143 19,638 27,464 30,582 25,886 20,355 18,999 8,618 6,068

OO 118 333 915 240 1,914 5,676 493 659 1,901 1,711 17,566 7,339 664 1,525 2,825 1,133 913 1,466
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Knopf	
  Canada	
  
Hardcover	
  Trade	
  
9780345810427	
  

$35.00	
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Winner	
  Comparison	
  2011-­‐2016	
  
 
2016 
Madeleine Thien’s Do Not Say We Have Nothing  
Knopf Canada 
Hardcover Trade | 9780345810427 | $35.00 
 

2013 
Lynn Coady’s Hellgoing: Stories                                                                                           
House of Anansi 
Trade Paperback| 9781770893085 | $19.95 
	
  

2015 
André Alexis’s Fifteen Dogs  
Coach House Books 
Trade Paperback | 9781552453056 | $19.95 
 

2012 
Will Ferguson’s 419                                                                                           
Viking Canada 
Trade | 9780670064717 | $32.00 
 

2014 
Sean Michaels’s Us Conductors  
Random House of Canada 
Hardcover Trade | 9780345815767 | $26.00 
Trade Paperback | 9780345813329 | $24.95 
 

2011                            
Esi Edugyan’s Half-Blood Blues                                                                                           
Thomas Allen 
Trade Paperback | 9780887627415 | $24.95 
 

	
  
Winner	
  Comparison	
  –	
  Volume	
  Sold	
  

	
  
	
  
Winning titles from the last six years tend to follow similar sales patterns. Do Not Say We Have Nothing, 
like previous winners, experienced increased sales during the holiday season, followed by a post-holiday 
decline. 

Of all the winners, Esi Edugyan’s Half-Blood Blues sold the most copies during the 18-week period. 

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18

Do	Not	Say	We	Have	Nothing,	Madeleine	Thien	(2016) 52 92 395 185 470 583 595 622 1,496 1,195 3,441 5,066 4,629 5,610 6,687 8,091 10,317 3,405

Fifteen	 Dogs,	André	Alexis	(2015) 53 79 90 131 84 356 283 237 357 1,018 4,315 4,131 3,826 6,961 8,554 9,882 9,420 2,377

Us	Conductors,	Sean	Michaels	(2014) 44 32 93 107 56 225 589 121 554 136 2,453 1,643 1,901 2,749 4,256 5,072 3,577 810

Hellgoing,	Lynn	Coady	(2013) 13 20 24 35 34 142 106 193 526 2,265 1,627 1,929 2,026 1,758 1,796 2,123 1,101 491

419,	Will	Ferguson	(2012) 12 11 21 39 31 32 191 161 116 242 2,186 879 2,164 3,835 4,811 5,330 6,689 9,174

Half-Blood	Blues,	Esi	Edugyan	(2011) 83 307 282 186 415 579 1,014 922 848 792 4,576 3,869 4,677 6,315 8,143 9,243 11,053 2,686

Fiction	Market	2016 286,652 237,772 245,351 239,848 251,522 255,207 214,313 238,518 261,527 271,471 255,000 251,964 284,245 323,640 369,461 440,929 579,840 243,962
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Fiction	Market	2016

Shortlist
2016

Shortlist
2011,	2015

Shortlist
2012-2014

Winner

Christmas
2011,	2013-

2016

Christmas
2012



	
  
 

12 

Conclusion	
  

The Scotiabank Giller Prize continues to have a positive impact on Canadian book sales. Our analysis 
leads us to conclude the following: 

•   Nominated titles tend to see a sales increase immediately following the shortlist announcement. 

•   While sales can decrease for nominees following the winner announcement, the winning title 
consistently experiences increased sales and goes on to outsell all the other shortlisted titles. 
Winning titles have increased sales during the holiday season, and then declining sales 
immediately after Christmas. 

•   Orders for the winning title increase in the weeks leading up to the winner announcement, and 
peak the week of the announcement.  

•   Having titles nominated for multiple awards may have a more positive impact on sales. On top of 
winning the 2016 Giller Prize and the 2016 Governor General’s Literary Prize for Fiction, 
Madeleine Thien’s Do Not Say We Have Nothing was also nominated for the 2016 Man Booker 
Prize on Sept. 13, 2016. 

•   Format may have less influence on sales volume than previously suspected — while sales for 
André Alexis’s Fifteen Dogs and Esi Edugyan’s Half-Blood Blues suggest that the lower price 
point of trade paperbacks may result in more sales, Lynn Coady’s Hellgoing is not synonymous 
with this trend. Miriam Toew’s All My Puny Sorrows, shortlisted for the 2014 Giller, also 
experienced strong sales despite being available only in hardcover trade. Furthermore, Madeleine 
Thien’s Do Not Say We Have Nothing, which has the highest retail price of all the winning titles in 
the past six years, experienced the second-highest sales volume during the 18-week period of all 
the winners, coming in behind Esi Edugyan’s Half-Blood Blues only. 

 
 


