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CONFIDENTIALITY	
  	
  
This	
  document	
  contains	
  information	
  that	
  is	
  available	
  only	
  to	
  BNC	
  SalesData	
  subscribers	
  and	
  contributors.	
  It	
  is	
  made	
  available	
  for	
  your	
  internal	
  use	
  only.	
  If	
  

you	
  have	
  questions	
  about	
  public	
  disclosure	
  of	
  this	
  report,	
  please	
  contact	
  media@booknetcanada.ca.	
  

INTRODUCTION	
  	
  

To	
  the	
  Canada	
  Reads	
  nominees	
  and	
  their	
  publishers:	
  cheers	
  to	
  you	
  and	
  to	
  the	
  Canadians	
  who	
  love	
  to	
  read!	
  Excitement	
  and	
  anticipation	
  abound	
  at	
  the	
  

prospect	
  of	
  getting	
  into	
  the	
  ring	
  and	
  debating,	
  but	
  with	
  this	
  free	
  pass	
  to	
  endorsement,	
  publicity,	
  and	
  a	
  national	
  broadcast	
  comes	
  questions	
  and	
  planning.	
  

You	
  need	
  to	
  know	
  how	
  your	
  nomination	
  may	
  affect	
  orders,	
  whether	
  you	
  need	
  to	
  reprint,	
  and	
  what	
  to	
  do	
  if	
  you	
  win.	
  	
  

BNC	
  Research’s	
  literary	
  award	
  studies	
  help	
  Canadian	
  publishers	
  avoid	
  surprises	
  during	
  awards	
  season.	
  By	
  looking	
  at	
  sales	
  data	
  from	
  previous	
  years,	
  we	
  

can	
  better	
  predict	
  potential	
  sales	
  and	
  order	
  spikes,	
  giving	
  you	
  the	
  data	
  you	
  need	
  to	
  ensure	
  you	
  have	
  enough	
  copies	
  in	
  the	
  warehouse	
  and	
  on	
  booksellers’	
  

shelves.	
  	
  

CBC’s	
  Canada	
  Reads	
  literary	
  contest	
  is	
  highly	
  publicized	
  and	
  widely	
  followed.	
  Its	
  debate-­‐style	
  format	
  and	
  interactive	
  components	
  make	
  it	
  popular	
  with	
  

the	
  public.	
  To	
  get	
  a	
  sense	
  of	
  what	
  to	
  expect	
  during	
  the	
  upcoming	
  Canada	
  Reads	
  season,	
  and	
  to	
  help	
  publishers	
  with	
  stock	
  and	
  demand	
  planning,	
  we’ve	
  

created	
  a	
  trend	
  analysis	
  of	
  last	
  year’s	
  shortlist	
  and	
  winner	
  as	
  well	
  as	
  a	
  comparison	
  in	
  sales	
  and	
  stock	
  position	
  of	
  the	
  2009	
  to	
  2014	
  winners.	
  	
  	
  

Our	
  research	
  shows	
  that	
  interesting	
  sales	
  patterns	
  follow	
  the	
  debates	
  and	
  the	
  extensive	
  media	
  coverage	
  that	
  goes	
  along	
  with	
  this	
  contest.	
  This	
  study	
  

includes:	
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§ Week-­‐over-­‐week	
  comparison	
  of	
  volume	
  sold	
  for	
  all	
  nominees.	
  

§ Stock	
  position	
  by	
  week:	
  How	
  many	
  units	
  were	
  on	
  hand	
  during	
  the	
  Canada	
  Reads	
  season?	
  

§ On-­‐order	
  position	
  by	
  week:	
  When	
  do	
  orders	
  rise	
  and	
  fall,	
  and	
  by	
  how	
  much?	
  

§ Market	
  trends	
  by	
  week,	
  and	
  percentage	
  of	
  market	
  share	
  for	
  the	
  nominated	
  titles.	
  

The	
  first	
  section	
  of	
  this	
  study	
  compares	
  the	
  2014	
  Canada	
  Reads	
  nominees	
  by	
  volume	
  sold	
  and	
  includes	
  a	
  look	
  at	
  the	
  total	
  market	
  sales	
  during	
  this	
  time.	
  

Often	
  the	
  Canada	
  Reads	
  Study	
  includes	
  a	
  look	
  at	
  the	
  total	
  Fiction	
  market,	
  but	
  2014	
  nominees	
  include	
  both	
  Fiction	
  and	
  Non-­‐Fiction	
  titles,	
  and	
  for	
  the	
  first	
  

time	
  ever,	
  a	
  Juvenile	
  title.	
  The	
  comparison	
  by	
  volume	
  sold	
  helps	
  us	
  understand	
  how	
  the	
  award	
  affects	
  consumer	
  behaviour,	
  and	
  how	
  it	
  relates	
  to	
  the	
  rise	
  

and	
  fall	
  of	
  the	
  fiction	
  market	
  as	
  a	
  whole.	
  

Next,	
  we	
  look	
  at	
  the	
  2014	
  nominated	
  titles	
  individually,	
  showing	
  volume	
  sold,	
  units	
  on	
  hand	
  (OH),	
  and	
  units	
  on	
  order	
  (OO).	
  This	
  shows	
  us	
  the	
  retail	
  

demand	
  and	
  how	
  retailers	
  are	
  predicting	
  sales,	
  especially	
  during	
  the	
  holiday	
  season.	
  	
  

Finally,	
  the	
  year-­‐over-­‐year	
  comparison	
  looks	
  at	
  the	
  winners	
  from	
  2006	
  to	
  2014,	
  showing	
  the	
  impact	
  of	
  the	
  competition	
  over	
  time	
  and	
  noting	
  similarities	
  

and	
  special	
  cases.	
  The	
  volume	
  sold	
  comparison	
  shows	
  how	
  the	
  competition	
  is	
  reaching	
  readers,	
  on-­‐hand	
  numbers	
  show	
  how	
  retailers	
  are	
  predicting	
  

sales,	
  and	
  on-­‐order	
  information	
  shows	
  the	
  retail	
  demand.	
  	
  

NOTE:	
  	
  

• All	
  dates	
  used	
  in	
  the	
  graphs	
  represent	
  week-­‐ending	
  dates.	
  	
  

• BNC	
  calculates	
  percent	
  change	
  based	
  on	
  average	
  units	
  sold	
  three	
  weeks	
  prior	
  to	
  shortlist	
  and	
  winner	
  announcements	
  compared	
  to	
  units	
  sold	
  in	
  

the	
  week	
  following	
  each	
  announcement.	
  These	
  calculations	
  are	
  dependent	
  on	
  a	
  given	
  title’s	
  availability	
  in	
  the	
  market.	
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CAVEATS	
  

Based	
  on	
  publisher	
  feedback,	
  we	
  estimate	
  that	
  BNC	
  SalesData	
  represents	
  85%	
  of	
  book	
  industry	
  sales.	
  Certain	
  retail	
  categories	
  are	
  not	
  completely	
  covered	
  

by	
  our	
  retail	
  panel,	
  and	
  this	
  should	
  be	
  noted	
  in	
  any	
  interpretation	
  of	
  these	
  results,	
  as	
  the	
  effect	
  of	
  certain	
  awards	
  may	
  not	
  be	
  fully	
  captured	
  in	
  our	
  data.	
  

These	
  retail	
  categories	
  include:	
  

§ Independent	
  bookstores:	
  BNC	
  SalesData	
  includes	
  many	
  major	
  independent	
  bookstores,	
  but	
  does	
  not	
  include	
  many	
  smaller	
  ones,	
  any	
  of	
  which	
  

could	
  be	
  actively	
  promoting	
  an	
  award	
  winner.	
  It	
  also	
  does	
  not	
  capture	
  many	
  specialty	
  independent	
  bookstores	
  (children’s	
  books,	
  science	
  fiction,	
  

etc.)	
  where	
  a	
  genre-­‐	
  or	
  subject-­‐specific	
  award	
  may	
  have	
  more	
  impact.	
  However,	
  we	
  are	
  able	
  to	
  detect	
  even	
  the	
  slightest	
  variation	
  in	
  sales	
  in	
  our	
  

independent	
  panel,	
  so	
  we	
  are	
  confident	
  that	
  sales	
  changes	
  in	
  the	
  independent	
  market	
  are	
  well	
  represented.	
  

§ K–12	
  and	
  higher-­‐education	
  sales:	
  our	
  panel	
  does	
  not	
  include	
  direct	
  institutional	
  sales	
  to	
  schools	
  or	
  college/university	
  textbook	
  sales.	
  

§ New	
  booksellers	
  have	
  begun	
  contributing	
  to	
  BNC	
  SalesData	
  since	
  our	
  first	
  literary	
  awards	
  study,	
  conducted	
  in	
  October	
  2006.	
  Some	
  changes	
  seen	
  in	
  

year-­‐over-­‐year	
  sales	
  figures	
  may	
  be	
  due	
  to	
  the	
  increased	
  number	
  of	
  stores	
  reporting	
  sales,	
  rather	
  than	
  a	
  true	
  increase	
  in	
  overall	
  sales.	
  

§ At	
  this	
  time,	
  ebook	
  sales	
  are	
  not	
  represented	
  in	
  BNC’s	
  data.	
  Therefore,	
  all	
  numbers	
  in	
  this	
  report	
  refer	
  to	
  print	
  books	
  only.	
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CBC	
  CANADA	
  READS	
  2014	
  

Volume	
  Sold

	
  

Shortlist	
  announcement	
  

§ The	
  nominated	
  titles	
  saw	
  an	
  average	
  increase	
  in	
  sales	
  of	
  3,065%	
  during	
  the	
  week	
  following	
  the	
  shortlist	
  announcement.	
  These	
  sales	
  continue	
  to	
  
increase	
  in	
  anticipation	
  of	
  the	
  debate	
  week.	
  	
  

Winner	
  announcement	
  

§ Nominees:	
  Sales	
  peaked	
  during	
  the	
  week	
  of	
  the	
  debates	
  and,	
  with	
  the	
  exception	
  of	
  the	
  fan-­‐favourite	
  The	
  Inconvenient	
  Indian,	
  unit	
  sales	
  reflect	
  the	
  
order	
  in	
  which	
  titles	
  were	
  eliminated.	
  Titles	
  saw	
  an	
  average	
  increase	
  of	
  84%	
  in	
  the	
  week	
  following	
  the	
  debate	
  and	
  then	
  sales	
  continued	
  to	
  decline	
  for	
  
eliminated	
  titles.	
  	
  

30	
   7	
   14	
   21	
   28	
   4	
   11	
   18	
   25	
   1	
   8	
   15	
   22	
   1	
   8	
   15	
   22	
   29	
   5	
   12	
   19	
   26	
  

December	
   January	
  	
   February	
   March	
   April	
  

Ru	
   43	
   29	
   65	
   75	
   97	
   45	
   37	
   31	
   256	
   284	
   356	
   420	
   377	
   355	
   382	
   464	
   2,135	
   1,395	
   1,251	
   1,695	
   1,561	
   1,499	
  

Intolerable	
  	
   1	
   0	
   2	
   3	
   5	
   3	
   2	
   8	
   115	
   64	
   193	
   267	
   183	
   221	
   202	
   255	
   456	
   282	
   139	
   117	
   96	
   73	
  

The	
  Inconvenient	
  Indian	
   243	
   273	
   413	
   573	
   381	
   201	
   220	
   203	
   551	
   680	
   631	
   818	
   816	
   930	
   1,022	
   1,172	
   2,489	
   1733	
   1372	
   1118	
   961	
   750	
  

When	
  Everything	
  Feels	
  Like	
  the	
  Movies	
   24	
   5	
   27	
   55	
   16	
   14	
   13	
   12	
   297	
   329	
   335	
   285	
   223	
   299	
   286	
   396	
   1,154	
   605	
   280	
   257	
   168	
   167	
  

And	
  the	
  Birds	
  Rained	
  Down	
   0	
   0	
   0	
   1	
   1	
   1	
   0	
   6	
   48	
   322	
   394	
   303	
   313	
   283	
   339	
   421	
   1,062	
   622	
   376	
   294	
   245	
   224	
  

Total	
  Market	
  2015	
   1,075,277	
  	
   1,232,451	
  	
   1,502,551	
  	
   1,975,712	
  	
   1,583,356	
  	
   693,793	
  	
   612,572	
  	
   659,229	
  	
   636,620	
  	
   664,550	
  	
   611,447	
  	
   702,789	
  	
   609,781	
  	
   658,047	
  	
   676,354	
  	
   681,218	
  	
   706,680	
  	
   672,874	
  	
   754,226	
  	
   626,291	
  	
   602,104	
  	
   633,356	
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Weeks	
  

Ru	
   Intolerable	
  	
   The	
  Inconvenient	
  Indian	
  
When	
  Everything	
  Feels	
  Like	
  the	
  Movies	
   And	
  the	
  Birds	
  Rained	
  Down	
   Total	
  Market	
  2015	
  

Christmas	
  

Shortlist	
  

Winner	
  

ORGANIZED	
  BY	
  THE	
  CBC	
  
NOMINATIONS	
  ANNOUNCED	
  JANUARY	
  25,	
  2015	
  
DEBATE	
  WEEK	
  MARCH	
  16-­‐19,	
  2015	
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§ Winner:	
  Debate-­‐week	
  sales	
  for	
  the	
  winning	
  title	
  were	
  more	
  than	
  four	
  times	
  the	
  sales	
  of	
  the	
  previous	
  week.	
  While	
  The	
  Inconvenient	
  Indian	
  sold	
  the	
  
most	
  copies	
  during	
  the	
  debate	
  week,	
  Ru	
  experienced	
  a	
  248%	
  increase	
  in	
  sales	
  following	
  the	
  debate	
  and	
  continued	
  to	
  enjoy	
  above-­‐average	
  sales	
  for	
  
several	
  weeks,	
  selling	
  the	
  most	
  copies	
  in	
  the	
  first	
  five	
  weeks	
  post-­‐debate.
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  7	
  

	
  

2014	
  NOMINEES	
  

Market	
  Share	
  Shift	
  

	
  

So…..	
  
	
  

	
   	
  

Intolerable	
  
The	
  

Inconvenient	
  
Indian	
  

And	
  the	
  Birds	
  
Rained	
  Down	
  	
  

When	
  
Everything	
  

Feels	
  Like	
  the	
  
Movies	
  	
  

Ru	
  

%	
  Market	
  ShiZ	
   0.27%	
   1.41%	
   0.50%	
   0.35%	
   0.98%	
  

0.00%	
  

0.20%	
  

0.40%	
  

0.60%	
  

0.80%	
  

1.00%	
  

1.20%	
  

1.40%	
  

1.60%	
  

%	
  Market	
  ShiD	
  This	
  bar	
  graph	
  compares	
  the	
  shift	
  in	
  market	
  share	
  during	
  

debate	
  week	
  for	
  all	
  nominees,	
  and	
  helps	
  us	
  see	
  whether	
  there	
  is	
  

a	
  connection	
  between	
  sales	
  and	
  the	
  order	
  a	
  title	
  was	
  voted	
  off	
  

in	
  the	
  debates.	
  	
  

Percent	
  of	
  market	
  share	
  during	
  debate	
  week	
  was	
  compared	
  

with	
  a	
  baseline	
  market	
  share	
  from	
  five	
  weeks	
  earlier	
  to	
  

calculate	
  the	
  shift	
  each	
  title	
  saw	
  during	
  debate	
  week.	
  

Intolerable	
  was	
  voted	
  off	
  on	
  day	
  one,	
  The	
  Inconvenient	
  Indian	
  

was	
  voted	
  off	
  on	
  day	
  two,	
  and	
  And	
  the	
  Birds	
  Rained	
  Down	
  was	
  

voted	
  off	
  on	
  the	
  last	
  day	
  of	
  debate.	
  When	
  Everything	
  Feels	
  Like	
  

the	
  Movies	
  was	
  eliminated	
  on	
  the	
  final	
  day	
  in	
  a	
  unanimous	
  vote,	
  

leaving	
  Ru	
  the	
  2014	
  winner.	
  

This	
  year	
  the	
  debate	
  featured	
  Fiction,	
  Non-­‐Fiction,	
  and	
  Juvenile	
  

books.	
  so	
  calculations	
  were	
  based	
  on	
  the	
  title’s	
  top-­‐level	
  

category.	
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Nominee	
  

KAMAL	
  AL-­‐SOLAYLEE’S	
  INTOLERABLE	
  	
  

Defended	
  by	
  Kristin	
  Kreuk	
  	
  

Sales	
  vs.	
  On	
  Hand	
  vs.	
  On	
  Order	
  

30	
   7	
   14	
   21	
   28	
   4	
   11	
   18	
   25	
   1	
   8	
   15	
   22	
   1	
   8	
   15	
   22	
   29	
   5	
   12	
   19	
   26	
  
December	
   January	
  	
   February	
   March	
   April	
  

Units	
  Sold	
   1	
   0	
   2	
   3	
   5	
   3	
   2	
   8	
   115	
   64	
   193	
   267	
   183	
   221	
   202	
   255	
   456	
   282	
   139	
   117	
   96	
   73	
  

OH	
   90	
   93	
   76	
   74	
   70	
   103	
   147	
   168	
   112	
   303	
   1,443	
   2,484	
   2,585	
   2,635	
   3,552	
   3,462	
   3,194	
   2,984	
  	
   2,827	
  	
   2,768	
  	
   2,718	
  	
   2,655	
  	
  

OO	
   0	
   0	
   0	
   3	
   3	
   93	
   10	
   1,055	
   224	
   241	
   1,212	
   97	
   1,444	
   60	
   63	
   53	
   40	
   24	
   43	
   16	
   12	
   11	
  

0	
  

500	
  

1,000	
  

1,500	
  

2,000	
  

2,500	
  

3,000	
  

3,500	
  

4,000	
  

U
ni
ts
	
  

Weeks	
  

Units	
  Sold	
   OH	
   OO	
  

Shortlist	
  
Christmas	
  

Winner	
  

HARPERCOLLINS	
  PUBLISHERS	
  LTD	
  
TRADE	
  PAPERBACK	
  	
  
9781554688876	
  

$17.99	
  
	
  

HARDCOVER	
  TRADE	
  
9781554688869	
  

$27.99	
  



BOOKNET	
  CANADA	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  9	
  

	
  

Nominee	
  	
  

THOMAS	
  KING’S	
  THE	
  INCONVENIENT	
  INDIAN	
  

Defended	
  by	
  Craig	
  Kielburger	
  

Sales	
  vs.	
  On	
  Hand	
  vs.	
  On	
  Order	
  

• Combined	
  HT	
  and	
  TP	
  ISBNs	
  for	
  Volume	
  Sold,	
  OH,	
  &	
  OO	
  

	
  
	
  
	
  
	
  

30	
   7	
   14	
   21	
   28	
   4	
   11	
   18	
   25	
   1	
   8	
   15	
   22	
   1	
   8	
   15	
   22	
   29	
   5	
   12	
   19	
   26	
  
December	
   January	
  	
   February	
   March	
   April	
  

Units	
  Sold	
   243	
   273	
   413	
   573	
   381	
   201	
   220	
   203	
   551	
   680	
   631	
   818	
   816	
   930	
   1,022	
   1,172	
   2,489	
   1733	
   1372	
   1118	
   961	
   750	
  

OH	
   1,225	
   1,508	
   1,298	
   1,641	
   1,529	
   1,447	
   1,764	
   1,677	
   1,736	
   2,968	
   3,060	
   5,991	
   10,657	
   9,627	
   8,958	
   8,025	
   9,848	
   8,668	
   8,570	
   7,682	
   6,931	
   6,225	
  

OO	
   416	
   55	
   76	
   110	
   136	
   136	
   132	
   90	
   1,772	
   1,150	
   247	
   203	
   138	
   294	
   214	
   1,374	
   850	
   323	
   155	
   284	
   99	
   131	
  

0	
  

2,000	
  

4,000	
  

6,000	
  

8,000	
  

10,000	
  

12,000	
  

U
ni
ts
	
  

Weeks	
  

Units	
  Sold	
   OH	
   OO	
  

Shortlist	
  

Christmas	
  

Winner	
  

HARPERCOLLINS	
  PUBLISHERS	
  LTD.	
  
TRADE	
  PAPERBACK	
  	
  
9780385664226	
  

$21.00	
  
	
  

HARDCOVER	
  TRADE	
  
9780385664219	
  

$34.95	
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  10	
  

	
  

	
  
Nominee	
  

JOCELYN	
  SAUCIER’S	
  AND	
  THE	
  BIRDS	
  RAINED	
  DOWN	
  

Defended	
  by	
  Martha	
  Wainwright	
  	
  

Sales	
  vs.	
  On	
  Hand	
  vs.	
  On	
  Order	
  

	
  

	
  

	
  

	
   	
  

30	
   7	
   14	
   21	
   28	
   4	
   11	
   18	
   25	
   1	
   8	
   15	
   22	
   1	
   8	
   15	
   22	
   29	
   5	
   12	
   19	
   26	
  
December	
   January	
  	
   February	
   March	
   April	
  

Units	
  Sold	
   0	
   0	
   0	
   1	
   1	
   1	
   0	
   6	
   48	
   322	
   394	
   303	
   313	
   283	
   339	
   421	
   1,062	
   622	
   376	
   294	
   245	
   224	
  

OH	
   10	
   10	
   10	
   9	
   8	
   7	
   18	
   23	
   630	
   1,337	
   3,017	
   2,823	
   4,281	
   4,008	
   3,806	
   4,836	
   4,613	
   4,123	
   3,920	
   3,819	
   3,617	
   3,436	
  

OO	
   0	
   0	
   0	
   0	
   3	
   13	
   4	
   2,308	
   205	
   193	
   98	
   79	
   907	
   112	
   98	
   108	
   87	
   65	
   97	
   63	
   45	
   25	
  

0	
  

500	
  

1,000	
  

1,500	
  

2,000	
  

2,500	
  

3,000	
  

3,500	
  

4,000	
  

4,500	
  

5,000	
  

U
ni
ts
	
  

Weeks	
  

Units	
  Sold	
   OH	
   OO	
  

Shortlist	
  

Christmas	
   Winner	
  

COACH	
  HOUSE	
  BOOKS	
  
	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  TRADE	
  PAPERBACK	
  	
  

9781552452684	
  	
  
	
   	
   	
   	
   	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  $18.95	
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  11	
  

	
  

	
  

Nominee	
  

RAZIEL	
  REID’S	
  WHEN	
  EVERYTHING	
  FEELS	
  LIKE	
  THE	
  MOVIES	
  

Defended	
  by	
  Lainey	
  Lui	
  

Sales	
  vs.	
  On	
  Hand	
  vs.	
  On	
  Order	
  

	
  
	
   	
  

30	
   7	
   14	
   21	
   28	
   4	
   11	
   18	
   25	
   1	
   8	
   15	
   22	
   1	
   8	
   15	
   22	
   29	
   5	
   12	
   19	
   26	
  
December	
   January	
  	
   February	
   March	
   April	
  

Units	
  Sold	
   24	
   5	
   27	
   55	
   16	
   14	
   13	
   12	
   297	
   329	
   335	
   285	
   223	
   299	
   286	
   396	
   1,154	
   605	
   280	
   257	
   168	
   167	
  

OH	
   349	
   413	
   510	
   511	
   498	
   484	
   495	
   541	
   3,195	
   3,272	
   3,119	
   3,924	
   3,781	
   3,424	
   3,136	
   3,548	
   3,398	
   2844	
   2682	
   2575	
   2969	
   2847	
  

OO	
   103	
   44	
   20	
   20	
   17	
   22	
   113	
   3,716	
   212	
   160	
   91	
   86	
   61	
   81	
   89	
   94	
   111	
   160	
   102	
   97	
   79	
   58	
  

0	
  

500	
  

1,000	
  

1,500	
  

2,000	
  

2,500	
  

3,000	
  

3,500	
  

4,000	
  

U
ni
ts
	
  

Weeks	
  

Units	
  Sold	
   OH	
   OO	
  

Shortlist	
  

Winner	
  

Christmas	
  

ARSENAL	
  PULP	
  PRESS	
  
TRADE	
  PAPERBACK	
  	
  
9781551525747	
  

$15.95	
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  12	
  

	
  

	
  

WINNER	
  

KIM	
  THUY’S	
  RU	
  

Defended	
  by	
  Cameron	
  Bailey	
  

Sales	
  vs.	
  On	
  Hand	
  vs.	
  On	
  Order	
  

• Combined	
  OTP	
  and	
  TP	
  ISBNs	
  for	
  Volume	
  Sold,	
  OH,	
  &	
  OO	
  

	
  
	
  
	
  

30	
   7	
   14	
   21	
   28	
   4	
   11	
   18	
   25	
   1	
   8	
   15	
   22	
   1	
   8	
   15	
   22	
   29	
   5	
   12	
   19	
   26	
  
December	
   January	
  	
   February	
   March	
   April	
  

Units	
  Sold	
   43	
   29	
   65	
   75	
   97	
   45	
   37	
   31	
   256	
   284	
  	
   356	
  	
   420	
  	
   377	
  	
   355	
  	
   382	
  	
   464	
  	
   2,135	
  	
   1,395	
  	
   1,251	
  	
   1,695	
  	
   1,561	
  	
   1,499	
  	
  

OH	
   959	
   929	
   969	
   907	
   813	
   770	
   800	
   1,708	
   3,710	
   3,546	
   3,340	
   3,268	
   6,037	
   5,819	
   5,469	
   5,129	
   3,512	
   9,766	
   12,086	
   12,258	
   11,037	
   9,722	
  

OO	
   10	
   11	
   22	
   21	
   19	
   17	
   12	
   1,045	
   237	
   60	
   69	
   104	
   63	
   82	
   102	
   76	
   3,565	
   3,475	
   1,841	
   137	
   64	
   81	
  

0	
  

2,000	
  

4,000	
  

6,000	
  

8,000	
  

10,000	
  

12,000	
  

14,000	
  

U
ni
ts
	
  

Weeks	
  

Units	
  Sold	
   OH	
   OO	
  

Shortlist	
  

Christmas	
  

Winner	
  

RANDOM	
  HOUSE	
  OF	
  CANADA	
  
ORIGINAL	
  TRADE	
  PAPERBACK	
  

9780307359711	
  
$18.95	
  

	
  
TRADE	
  PAPERBACK	
  
9780345816146	
  

$17.95	
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  13	
  

	
  

2013*	
  
Lisa	
  Moore’s	
  February	
  
HOUSE	
  OF	
  ANANSI	
  PRESS	
  INC	
  
TRADE	
  PAPERBACK	
  |	
  9780887849626	
  |	
  $19.95	
  
	
  

2010	
  
Nicolas	
  Dickner’s	
  Nikolski	
  
RANDOM	
  HOUSE	
  OF	
  CANADA	
  
TRADE	
  PAPERBACK	
  |	
  9780676978803	
  |	
  $19.95	
  

	
  

2015	
  *	
  
Kim	
  Thuy’s	
  Ru	
  	
  	
  
RANDOM	
  HOUSE	
  OF	
  CANADA	
  
TRADE	
  PAPERBACK	
  |	
  9780307359711	
  |	
  $18.95	
  
TRADE	
  PAPERBACK	
  |	
  9780345816146	
  |	
  $17.95	
  
	
  
2012*	
  
Carmen	
  Aguirre’s	
  Something	
  Fierce	
  	
  
DOUGLAS	
  &	
  MCINTYRE	
  
HARDCOVER	
  TRADE	
  |	
  9781553654629	
  |	
  $32.95	
  
TRADE	
  PAPERBACK	
  |	
  9781771000369	
  |	
  $21.00	
  

2014*	
  
Joseph	
  Boyden’s	
  The	
  Orenda	
  
PENGUIN	
  GROUP	
  (CANADA)	
  
HARDCOVER	
  TRADE	
  |	
  9780670064182	
  |	
  $32.00	
  
TRADE	
  PAPERBACK	
  |	
  9780143174165	
  |	
  $22.00	
  
	
  
2011*	
  
Terry	
  Fallis’s	
  The	
  Best	
  Laid	
  Plans	
  
MCCLELLAND	
  &	
  STEWART	
  
TRADE	
  PAPERBACK	
  |	
  9780771047589	
  |	
  $19.99	
  

	
  

WINNER	
  COMPARISON	
  2009–2014	
  

*	
  The	
  program	
  allowed	
  the	
  public	
  to	
  submit	
  nominees	
  and	
  vote	
  in	
  polls	
  prior	
  to	
  the	
  debate.	
  	
  	
  

	
  

	
  

	
  

	
  

	
  

	
  

The	
  Canada	
  Reads	
  timeline	
  has	
  changed	
  slightly	
  over	
  the	
  past	
  few	
  years.	
  In	
  previous	
  years	
  the	
  shortlist	
  was	
  announced	
  prior	
  to	
  Christmas,	
  

and	
  typically	
  sales	
  would	
  increase	
  when	
  the	
  shortlist	
  was	
  announced	
  and	
  increase	
  again	
  at	
  Christmas.	
  This	
  year	
  the	
  longlist	
  was	
  announced	
  

prior	
  to	
  Christmas	
  and	
  the	
  final	
  five	
  were	
  announced	
  mid-­‐January.	
  While	
  this	
  timing	
  eliminates	
  potential	
  sales	
  during	
  the	
  holiday	
  season,	
  the	
  

uptake	
  following	
  the	
  shortlist	
  announcement	
  in	
  January	
  speaks	
  to	
  the	
  award’s	
  influence	
  during	
  a	
  time	
  when	
  the	
  overall	
  market	
  is	
  in	
  decline	
  

post-­‐Christmas	
  and	
  remains	
  flat	
  for	
  a	
  few	
  months	
  thereafter.	
  	
  

Despite	
   these	
   changes,	
   sales	
   trends	
   remain	
   consistent	
   year-­‐over-­‐year.	
   Sales	
   tend	
   to	
   level	
   out	
   in	
  weeks	
   prior	
   to	
   the	
   debate,	
   followed	
   by	
  

another	
  increase	
  in	
  sales	
  during	
  debate	
  week.	
  Winning	
  titles	
  experience	
  a	
  spike	
  during	
  the	
  debate	
  week	
  and	
  continue	
  to	
  experience	
  above-­‐

average	
  sales	
  for	
  many	
  weeks	
  following	
  the	
  winner	
  announcement.	
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WINNER	
  COMPARISON:	
  VOLUME	
  SOLD	
  

	
  
	
  

	
   	
  

1	
   2	
   3	
   4	
   5	
   6	
   7	
   8	
   9	
   10	
   11	
   12	
   13	
   14	
   15	
   16	
   17	
   18	
   19	
   20	
   21	
   22	
  

2015	
   43	
   29	
   65	
   75	
   97	
   45	
   37	
   31	
   256	
   284	
   356	
   420	
   377	
   355	
   382	
   464	
   2135	
   1395	
   1251	
   1695	
   1561	
   1499	
  

2014	
   1,358	
  	
   1,138	
  	
   2,239	
  	
   2,878	
  	
   4,293	
  	
   4,831	
  	
   2,208	
  	
   1,116	
  	
   680	
  	
   632	
  	
   556	
  	
   644	
  	
   539	
  	
   617	
  	
   987	
  	
   2,465	
  	
   8,278	
  	
   7,078	
  	
   5,077	
  	
   3,941	
  	
   3,418	
  	
   2,584	
  	
  

2013	
   2	
   1	
   5	
   3	
   16	
   66	
   682	
  	
   240	
  	
   307	
  	
   133	
  	
   88	
  	
   140	
  	
   149	
  	
   144	
  	
   249	
  	
   606	
  	
   3,013	
  	
   1,374	
  	
   1,837	
  	
   2,054	
  	
   1,663	
  	
   1,093	
  	
  

2012	
   6	
   5	
   10	
   4	
  	
   9	
  	
   79	
  	
   80	
  	
   183	
  	
   310	
  	
   510	
  	
   122	
  	
   121	
  	
   143	
  	
   178	
  	
   185	
  	
   202	
  	
   1,073	
  	
   1,012	
  	
   675	
  	
   1,188	
  	
   1,092	
  	
   832	
  	
  

2011	
   49	
   57	
   45	
   107	
  	
   87	
  	
   196	
  	
   213	
  	
   685	
  	
   758	
  	
   664	
  	
   245	
  	
   212	
  	
   250	
  	
   146	
  	
   256	
  	
   236	
  	
   1,877	
  	
   1,420	
  	
   1,845	
  	
   1,643	
  	
   1,458	
  	
   1,282	
  	
  

2010	
   11	
  	
   9	
  	
   210	
  	
   304	
  	
   363	
  	
   409	
  	
   139	
  	
   184	
  	
   150	
  	
   125	
  	
   87	
  	
   101	
  	
   156	
  	
   186	
  	
   163	
  	
   215	
  	
   2,057	
  	
   4,282	
  	
   2,770	
  	
   2,184	
  	
   1,067	
  	
   669	
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CONCLUSION	
  

CBC’s	
  Canada	
  Reads	
  literary	
  competition	
  has	
  a	
  significant	
  impact	
  on	
  book	
  sales	
  in	
  Canada.	
  By	
  analyzing	
  the	
  sales	
  trends	
  we	
  see	
  each	
  year	
  for	
  

the	
  nominated	
  and	
  winning	
  titles,	
  we	
  can	
  fairly	
  conclude	
  that:	
  

§ The	
  shortlist	
  announcement	
  has	
  a	
  notable	
  and	
  consistent	
  effect	
  on	
  the	
  market	
  share	
  of	
  the	
  nominated	
  titles.	
  In	
  previous	
  years,	
  sales	
  
increase	
  significantly	
  between	
  the	
  shortlist	
  announcement	
  and	
  the	
  Christmas	
  holidays,	
  both	
  as	
  a	
  result	
  of	
  early	
  publicity	
  for	
  the	
  
competition	
  and	
  the	
  normal	
  holiday	
  sales	
  increase	
  in	
  the	
  overall	
  market.	
  Last	
  year,	
  sales	
  increased	
  following	
  the	
  shortlist	
  announcement	
  
through	
  to	
  debate	
  week.	
  	
  

§ Debate	
  week	
  has	
  a	
  major	
  impact	
  on	
  sales	
  for	
  all	
  nominees,	
  but	
  in	
  most	
  years	
  the	
  nominees	
  who	
  are	
  voted	
  off	
  earlier	
  in	
  the	
  week	
  see	
  less	
  
of	
  an	
  impact	
  than	
  those	
  who	
  make	
  it	
  to	
  the	
  last	
  day	
  of	
  debate.	
  	
  

§ Sales	
  of	
  nominated	
  titles	
  spike	
  during	
  the	
  debate	
  week	
  and	
  then	
  drop	
  off	
  rather	
  quickly,	
  whereas	
  sales	
  of	
  the	
  winning	
  title	
  increase	
  
following	
  the	
  debate	
  week	
  and	
  remain	
  strong	
  for	
  several	
  weeks.	
  

§ Retailers	
  have	
  taken	
  note	
  of	
  the	
  competition’s	
  impact,	
  and	
  are	
  skilled	
  at	
  predicting	
  demand,	
  managing	
  stock,	
  and	
  placing	
  appropriate	
  
orders	
  one	
  to	
  three	
  weeks	
  before	
  the	
  debate	
  week.	
  

	
  

	
  

	
  


